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Rolls-Royce – Vision

„To be a world-leading power systems business, 
meeting the needs of our customers, shareholders 
and employees for the next century.“
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Rolls-Royce worldwide

• Turnover > € 10.6 billion (£ 7.4 billion)

• Profit before tax > € 1 billion (£ 705 million)

• Order book > € 37.3 billion (£ 26.1 billion))

• Employees worldwide 38,000 

• Main locations Great Britain, USA, Germany, Scandinavia
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Global Business

Energy  8%

Marine 17%

Military aerospace  22%

Financial Services 1%

Civil aerospace  52%
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Rolls-Royce growth – Increasing 
Applications
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Rolls-Royce – International customer 
base

• Rolls-Royce provides power
for 9 of the world‘s top ten

largest airlines

• 600 Airline customers worldwide
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Cost of Raw 
Materials

Exchange rates 

Instant maturity 
for Customers

Flawless 
execution for 
Quality & 
Delivery

Emergent 
technology –
products and 
manufacturing

Corporate 
Responsibility

Ever-decreasing 
timescales for 
product 
development

New market 
opportunities 

Development 
of low cost 
economies

High Oil 
prices

What does influence the future of 
our Business?
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Rolls-Royce and Asia
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